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Mission
Deliver high-quality and relevant educational content for the casual games industry.

Circulation
The average print run of Casual Connect magazine is 16,000 copies. These will be sent via postal mail to professionals in the game industry and members of the press and distributed at conferences. Over 17,000 professionals and members of the press will receive Casual Connect magazine in electronic format.

Casual Connect magazine has a global reach: Approximately 40% of our subscribers live outside of the United States.

Audience
Distribution is intended solely for game industry professionals and members of the press. Casual Connect magazine is not available on the newsstand.

Schedule
The Casual Connect magazine is published in conjunction with the yearly Casual Connect conferences. Since we use shared resources for magazine and Conference production, we aim to have the magazine completed a bit earlier than you may expect so that we have the resources to give you the best possible feedback and your article is properly edited.

Submission Deadlines
1- Winter Issue. Distributed at: Casual Connect Europe. Submissions due: December 1st. Publication: First week of February.

2- Summer Issue. Distributed at: Casual Connect Seattle. Submissions due: April 1st. Publication: Third week of July.

3- Fall Issue. Distributed at: Casual Connect Kyiv. Submissions due: August 20th. Publication: Third week of October.
[BEGIN SIDE-BAR]

Author’s Deliverables
1. Article in MS-Word format (.doc)

2. Author’s bio (included at the end of the article). The bio should focus on the author’s professional credentials rather than on the author’s company.

3. High-resolution head shot (sent as a separate attachment)

4. Supporting photos/illustrations/graphs (sent as separate attachments)

[END SIDE-BAR]
Use This Template
Please use this document as a template when submitting your article. Uniformity makes life much easier for our editor and designer. You might think you want to format your article differently, but alas, we will just re-format it into this template. That means:

· Arial 10-point font throughout

· Single spacing throughout

· For additional emphasis use italics or bold only. Do not vary the size or style of font.

· Use a full blank line between paragraphs. Do not rely on MS-Word’s paragraph function.

· Nothing in the headers or footers except the page number (as below).

Article Length
This template has been specifically formatted so that one page of text equals approximately one page in the magazine. (Handy!)

Please use as much space as you need to get your idea across. We understand that some topics require less space and some more, so we create a custom layout for each magazine to ensure that we have the best possible content. In general, we suggest that articles range in size from one-and-a-half to seven pages.
High Resolution Photos, Illustrations and Graphs
The simple fact is that articles with photos and illustrations are read more often and with greater interest. Make sure to include: 

· a photo of yourself

· photos/screenshots/illustrations related to your topic

· graphs/tables/charts specific to your content 
Just go ahead and attach the images to an email. Make sure to note at the end of your article what the caption for each image should be. If a graphic must appear in a specific location within the article, it often helps to include a low-resolution copy within the text. However, you should still plan on sending a high-resolution version separately. Graphics which complement the article but which may appear anywhere can simply be sent as a separate attachment.

We print at a resolution of 300 dpi. (You computer monitor is 72 dpi.) So just because it looks good on your laptop doesn’t mean it will look good in the magazine. You can calculate the size your image will be printed by dividing the pixel length and width by 300. So a 300 x 300 pixel image will print 1 inch by 1 inch. A full page image would need to be 2550 x 3300 pixels.

Please note that your graphs do not need to be pretty—we will spiff them up for you if needed!
Editing Notes: 

1. Once you have your final draft completed, it will be sent to our professional copy and content editor. Please note that we use the Track Changes feature in Microsoft Word
 to enable you to see what we change. Feel free to accept all of our changes when you receive your edited article, but be sure to leave Track Changes on so that if you make further edits we can see what you have done. (If you prefer to edit on top of our edits, that’s OK too.)

2. Sometimes our editor will include a comment in the margins asking for clarification or additional information. Please be sure to respond to each of these comments.

3. Please take the time to fill your article with interesting information and insight. If your article sucks, we won’t print it.

4. When we edit, we tend to highlight italicized words for the benefit of our designer. And we always italicize the names of games. Feel free to do that for us if you wish.

When We Say We Edit, We Mean It
Don’t be dismayed if your article comes back with lots of edits. Our goal is to make your article as clear as possible to as wide an audience as possible. Thus we may challenge some of your thinking, question your assumptions, change your wording, demand additional content or clarification. When we do so, it isn’t personal. We are simply trying to publish the best magazine we can—and to make you look good in the process. So when we edit—and we will edit—simply consider us collaborators who are trying to work with you to create an awesome article that our readers will love.

* * *
Jessica Tams is the Managing Director of the Casual Games Association. She has impressive credentials which she would have listed here if this were a real bio. Authors will be given a forwarding address so people may contact them. The following line will appear at the end of each bio: Jessica can be reached at jessica.tams@casualconnect.org. 

Possible Call-outs:

I enjoyed creating games so much that, with no business plan and no sales, I kept on coding while my wife and kids slept.

I began to read about this industry and found a goldmine of information in every Casual Games Association publication which was mailed to my home. 
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Ads for Casual Connect Magazine





full page—8.5” wide x 11” high plus 1/8” bleed on all sides


half page—8.5” wide x 5.5” high plus 1/8” bleed on all sides








Ads must be CMYK or greyscale, 300 dpi


Formats accepted: TIFF, jpeg, PDF, PSD, EPS, ai or InDesign format. 


All fonts must be converted to outlines. 


TIFFs or PSDs must be flattened.








Images for articles





Must be CMYK or greyscale, 300 dpi at printing size.


Please be aware that screenshots sent at 72 dpi will be converted, and may not print clearly.


Images placed in Word files are not acceptable. Images may be saved in jpeg, TIFF, EPS or PSD format.








Logos


Must be CMYK or greyscale (no PMS colors)


If jpeg, TIFF or PSD, must be flattened, and 300 dpi. �If EPS vector file, all fonts must be converted to outlines, all PMS colors converted to CMYK or greyscale.








�Look how easy it is to see what is changed with track-changes. Make sure to use full names. Some people might not know MSFT is MSFT :)
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